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Corporate Backgrounder  
 
Overview     
  
Proclivity Systems develops innovative solutions that provide predictive insight into consumer 
behavior – knowledge that empowers high-performance, targeted marketing and merchandising 
programs. Proclivity Systems’ central revenue optimization platform, Proclivity, provides clients a 
new corporate asset: the consumer behavior bank. The bank provides clients with profound 
knowledge about their customers’ shopping interests, purchasing likelihoods and level of 
expenditure for any potential offer, helping them to make critical business decisions while also 
providing the mechanism to immediately target across various channels and maximize potential 
revenue. The company’s flagship product, Proclivity Mail™, capitalizes on the consumer behavior 
bank’s intelligence to accurately forecast consumer purchasing behavior around targeted email 
campaigns.  
 
Proclivity Systems’ mission is to enable companies to improve their relationships with their 
customers. By providing highly actionable insight into the dynamic preferences of their customers 
in relation to products and service offerings, Proclivity Systems’ solutions also help clients to 
achieve their overall business objectives. 
 
Founded in 2006 and based in New York City, Proclivity Systems is a privately held firm. 
 
 
Company Evolution  
 
Sheldon Gilbert, founder, inventor and CEO of Proclivity Systems, has worked with the world’s 
largest online retailers.  
 
As Director of Business Intelligence and Data Mining Services at BlueFly.com and as part of a 
leading technology development firm, he helped develop massive e-commerce technology 
platforms for companies like Martha Stewart Living Omnimedia, Best Buy, Finish Line and Wells 
Fargo. 
 
Sheldon’s penchant for empirical analysis, background in molecular genetics and affinity for data 
led to a deep passion for applying math, science and computing power to the field of marketing. 
He dove into oceans of data to try and make sense of the behavior of online shoppers in order to 
understand how to help retailers maximize their sales potential, drive revenue and excel at 
customer service.  
 
Sheldon’s vision was to develop a mathematical model – an algorithm – that could analyze the 
behavior of people and products online and forecast what consumers would buy, when and at 
what price point. Armed with that knowledge, retailers could make advanced business decisions 
regarding operations, inventory and marketing.  
 
This eventually led to the founding of Proclivity Systems and the creation of Proclivity, the 
advanced revenue optimization platform and consumer behavior bank. 
 
 
Proclivity Overview  
 
Proclivity Systems’ one-of-a-kind revenue optimization platform, Proclivity, leverages advanced 
econometric modeling of the actual behavior exhibited by all of a particular client’s customers, in 
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relation to all of their products, at all times. In this way, Proclivity Systems’ clients can ensure that 
all of their customers are sent the most relevant offers – improving conversion, boosting sales, 
and reducing churn costs. 
 
Once deployed, Proclivity becomes a new asset for marketers and merchandisers: a consumer 
behavior bank. This bank actively collects, mines and stores data from all third-party sources 
clients make available to us. The actionable intelligence the bank generates can be utilized 
across all on- and offline marketing channels. From email and site optimization, to online and 
mobile advertising, and even direct mail and in-store promotions, this consumer behavior bank 
provides endless opportunities to maximize the impact of all marketing efforts. 
 
 
Proclivity features:  

¥ Intuitive, Web-based decision support application 
¥ Flexible customer-specific, or product-specific, targeting 
¥ Self-learning technology that automatically adjusts to individual campaign response 

behavior as well as macro market trends  
¥ Unheard-of processing power and campaign targeting response time 
¥ Immediate results based on pre-processing of historic data already in clients’ possession 

-- no “cold start” 
¥ Easy cross-channel deployment and tracking across all marketing campaigns 
¥ Passive, non-invasive integration benefited by key partnerships 

 
Proclivity SystemsÕ solutions deliver:  

¥ Extraordinary revenue increases 
¥ Significant reduction in marketing costs and customer churn 
¥ A new, unlimited corporate asset: the consumer behavior bank 

 
 
Proclivity Mail ™ 
 
Proclivity Mail is a key application module that leverages the custom consumer behavior bank to 
create behaviorally targeted email programs that are based on the predictive interests of 
customers, in relation to any product or set of products, thereby maximizing revenue. Proclivity 
Mail’s Web-based interface allows marketers to choose and discover the best email campaigns 
for a product – or for a segment of customers – based on foresight into how much revenue that 
campaign will generate.  
 
 
Markets  
 
The malleability and flexibility of Proclivity allows unprecedented applications of the proprietary 
technology across a multitude of vertical markets. The revenue optimization platform has the 
ability to analyze various forms of data and provide accurate and applicable analysis for specific 
marketing opportunities, campaign generation and management and ROI calculation tools. 
Proclivity benefits a broad spectrum of e-commerce companies and can be successfully applied 
to these vertical markets: 
 

¥ Retail  
¥ Travel & Hospitality 
¥ Financial Services 
¥ News & Media 

 
 


